10.000 Scope of part.

10.001 PelieyMarket research requirements.

10.002 PreceduresClause.

10-003 Contractclause:
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10.000 Scope of part.

This part prescnbes pehe}es—aﬂd—pfeeedﬂfes—mlmmum requlrements for conductlng market

research te-a e i : : Ro

procuring supphes and services. %H—paﬁ—&nﬁ}emeﬁts—ﬂ%%eq&fememSee section 887 of Public
Law 114-92(41 U.S.C. 1703 note), 41 U.S.C. 3306(a)(1), 41 U.S.C. 3307, and 10 U.S.C. 3453;

10.001 PelieyMarket research requirements.
(a) Agencies shall—

H-Ensure-thatmust describe their legitimate needs-are-tdentified-and-trade-effsevaluated-to
acguire items that meet those needs:

2)(b) Agencies must conduct market research appropriate to the circumstances— before—

(Beforel) Developing new requirements documents-for-an-aequisition-by-that-ageney;

(iBefore2) Soliciting offers for acquisitions with an estimated value over the simplified
acquisition threshold; or

(3) inexeess-of Awarding a task or delivery order over the simplified acquisition threshold:.

Gi-Before-solieiting-offersforaequisttions(c) Agencies should engage in responsible and
constructive exchanges with an-estimated-valueless-thanthe simplified-acquisition-threshold

when-adequateindustry. Agencies may use different strategies and methods to gather information

15, so long as they comply with existing law and regulation and do not avatlable-and-the




vb-On-an-engeing basisrtakeprovide an unfair competitive advantage (to-the-maximum-extent




tb(d) When conducting market research, agencies shewldmust not reguestask potential sources to
submit more than the minimum information necessary-







aeqmsr&eﬁ— in paragraph ( f)

(¢) Fhe-head-of the-ageneyshallAgencies must document the results of market research in a
manner apprepriate-tothat suits the acquisition's size and complexity-efthe-aequisition.

(f) Agencies must procure commercial products and commercial services to the maximum extent
practicable. Using the results of market research, agencies will determine, in the following order
of priority, whether—

(1) A commercial product or commercial service on an existing governmentwide contract can
meet the agency's requirements:

(2) The requirements could be modified so the agency could use an existing governmentwide
contract;

(3) A commercial product or commercial service is available from another source:

(4) A commercial product or commercial service could be modified to meet the agency's
requirements; or

(5) The requirement can only be satisfied by a nondevelopmental item.

10.603-Centract002 Clause.
The contracting officer shalkmust insert the clause at 52.210-1, Market Research, in solicitations

and contracts we%%a&&efke&}eﬁmﬂ—sehe&aﬁm&&aﬂéeeﬂ%m&s—feﬁh%aequﬂmefmf

commeretal produects-or-commereial-serviees-for noncommercial acquisitions over $6 million.
This policy was established in 10 U.S.C. 3453(c).







